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APPENDIX E

SUMMARY OF PURCHASER RESPONSES
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Appendix E

Purchasers were asked to rate the following factors in terms of their importance in the firm’s purchasing

decision for dry pasta produced in the United States, Italy, and Turkey.

Very Somewhat Not
important important important
US. Italy Turkey US. Italy Turkey US. Italy Tukey

-Number of firms reporting:

Availability 27 23 7 1 2 0 0 0 0
Brand name 14 14 1 11 11 4 3 0o 2
Brand image 14 17 1 9 7 4 4 1 2
Brand loyalty 14 13 1 10 10 3 3 2 3
Country image 8 15 1 14 8 4 4 2 2
Delivery time 22 19 6 5 5 1 0 1 0
Discounts/rebates/

promotions 18 15 4 8 9 1 2 1 2
Lowest price 9 6 5 14 12 1 5 7 1
Order leadtime 17 16 6 9 9 1 1 0 O
Packaging 14 14 2 11 11 4 1 0 1
Product consistency 24 23 3 4 2 4 0 0 0
Product quality 25 24 4 3 1 3 0 0 0
Product range 17 19 2 8 6 5 2 0 0
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Certain Pasta From Italy and Turkey

Purchasers were asked to rate how dry pasta from the various sources compared with regard to the following factors.

COMPARISONS BETWEEN U.S. AND ITALIAN PRODUCT

U.S. U.S.
superior Comparable inferior
-Number of firms reporting

Availability 14 15 1
Brand image 6 15 6
Brand loyalty 8 16 8
Country image 5 14 1
Delivery time 22 8 1
Discounts/rebates/promotions 15 13 1
Lowest price 13 12 3
Order leadtime 23 5 0
Packaging 4 23 3
Product consistency 2 20 8
Product quality 2 21 7
Product range 5 17 7
Reliability of supply 12 19 0
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Appendix E

COMPARISONS BETWEEN U.S. AND TURKISH PRODUCT

Availability

Brand image

Brand loyalty
Country image
Delivery time
Discounts/rebates/promotions
Lowest price

Order leadtime
Packaging

Product consistency
Product quality
Product range

Reliability of supply

U.s. U.s.
superior Comparable inferior
Number of firms reporting

5 2 0

5 2 0

5 2 0

5 2 0

4 2 0

4 1 2

1 2 4

5 0 0

6 1 0

3 4 0

3 3 0

5 2 0

5 2 0
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Certain Pasta From Italy and Turkey

COMPARISONS BETWEEN ITALIAN AND TURKISH PRODUCT

Availability

Brand image

Brand loyalty
Country image
Delivery time
Discounts/rebates/promotions
Lowest price

Order leadtime
Packaging

Product consistency
Product quality
Product range

Reliability of supply

Page E-6

Italy Italy
superior Comparable inferior
Number of firms reporting

3 5 0

6 2 0

7 1 0

7 1 0

2 5 0

1 6 1

0 2 5

2 5 0

5 3 0

8 0 0

8 0 0

6 2 0

3 5 0
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APPENDIX F

COMPAS ANALYSIS
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ASSUMPTIONS

The COMPAS model is a supply and demand model that assumes that domestic and imported
products are less than perfect substitutes. Such models, also known as Armington models, are relatively
standard in applied trade policy analysis and are used extensively for the analysis of trade policy changes
both in partial and general equilibrium. Based on the discussion contained in Part IT of this report, the
staff selects a range of estimates that represent price-supply, price-demand, and product-substitution
relationships (i.e., supply elasticity, demand elasticity, and substitution elasticity) in the U.S. dry pasta
market. The model uses these estimates with data on market shares, Commerce's subsidy and dumping
margins, transportation costs, and current tariffs to analyze the likely effect of unfair pricing of subject
imports on the U.S. like product industry.

FINDINGS

The estimated effects of the subsidization and dumping of imports on U.S. production of dry
pasta are as follows:

Revenue Price Volume

Subsidy:

Italy.......... 0.1t01.0 0.0t0 0.2 0.1t00.9

Turkey...... 0.0t0 0.2 0.0t0 0.0 0.0t0 0.2
Dumping:

ltaly.......... 0.4t029 0.0t0 0.5 04to2.7

Turkey...... 02t00.9 0.0t00.2 0.1t0 0.8
TOTAL 0.7t0 5.0 0.0t0 0.9 06to4.7

More detailed effects of the subsidization and dumping and the modeling assumptions used for
the full range of scenarios are shown in tables F-1 to F-4.
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Certain Pasta From Italy and Turkey

Table F-1
The effects of subsidized Italian imports

COMPAS version 1.4 (SUBSIDY) -~ EFFECTS OF UNFAIR SUBSIDIZATION OF IMPORTS (6/1/93)
by Joseph Francois and Keith Hall, Office of Economics, USITC

17-Jul-96
mPUTS ITALY
VALUES (ALL IN PERCENTAGES)
SUBSIDY MARGIN: 3.78
DOMESTIC VALUE SHARE: 84.4 |*
UNFAIR IMPORT VALUE SHARE: 10
AVERAGE U.S. TARIFF RATE: 0
TRANSPORTATION RATIO: 13.8
CAPACITY UTILIZATION: 70.5
U.S. SHARE OF UNFAIR PRODUCTION: 7.9
ELASTICITIES (ABSOLUTE VALUES) FROM3 TO:
SUBSTITUTION - DOM/UNFAIR: 2 4
SUBSTITUTION - DOM/FAIR: 2 4
SUBSTITUTION - UNFAIR/FAIR: 2 4
AGGREGATE DEMAND: 0.75 1.5
DOMESTIC SUPPLY (INF=infinity): H 10
Unfair Supply (INP=infinity): int int
FAIR SUPPLY (INF=infinity): - 10 int
[Non-U.S. Unfair Elasticity of Dema 0.75 1.25
ESTIMATED IMPACT ON U.S. MARKET
(as percent of “fair*” valneu)‘ FROM: TO:
Domestic Price: -0.0% -0.2%
Domestic Output: -0.1% -0.9%
Domestic Revenue: -0.1% -1.0%
Unfair Import Price: -3.2% -3.2%
Unfair Import Output: 6.6% 12.2%
Unfair Import Revenue: 3.1% 8.6%
Fair Import Price: -0.0% -0.1%
Fair Import Output: -0.1% -1.1%
Fair Import Revenue: -0.2% -1.2%
“BUT-FOR"™ ESTIMATIONS FROM: TOs
Domestic Value Share: 84.7% 85.1%
Unfair Import Value Share: 9.7% 9.2%
Fair Import Value Share: 5.6% 5.7%
Capacity Utilization: 70.6% 71.1%
| INPUTS Case 3 Case 5
lBLASTICITIES OF SUBSTITUTION
Domestic and Unfair Import: 2 4
Domestic and Pair Import: 2 4
Unfair Import and Pair Import: 2 4
Domestic Supply Elasticity: 5 5
Unfair Import Supply Elasticity: inf int
Pair Import Supply Elasticity: 10 10
Non-U.S. Unfair Elasticity of Dema -1.3 -0.8
Aggregate U.S. Elasticity of Deman -1.5 -0.8
SCENARIOS
ESTIMATED IMPACT ON U.S. MARKET 0 0 max 0 0 0 0
(as percentage of Case 1 Case 2 Case 3 Case Ce S __Case 6 Case 7 - 8
Domestic Price: -0.1% -0.08% -0.08% -0.0% -0.2% -0.1% -0.1% «0.14
Domestic Output: -0.3% -0.48% -0.1% -0.1% -0.9% -0.98% ~0.6% -0.7%
Domestic Revenue: -0.4% -0.48% -0.1% -0.2% -1.08 -1.08 -0.7% -0.8%
Unfair Import Price: -3.2% -3.2% -3.2% -3.2% -3.2% -3.2% -3.2% -3.24|
Unfair Import Output: 6.2% 6.3% 6.6% 6.6% 12.2% 12.5% 12.7% 12.9%
Unfair Import Revenue: 2.8% 2.9% 3.18 3.1% 8.6% 8.9% 9.1% 9.2%
Fair Import Price: -0.08% 0.0% -0.0% 0.08% -0.1% 0.08% -0.1% 0.0%
Pair Import Output: -0.48 -0.48% ~0.1% -0.2% -1.1% -1.3% -0.88% -1.0%]
Pair Import Revenia: -0.48 -0.48%8 -0.2% -0.28% -1.2% -1.3% -0.88 -1.0%
“BUT-FOR" ESTIMATIONS Case 1 Case 2 Case 3 Case 4 Case 5 Case 6 Case 7 Case 8
Domestic Value Share: 84.7% 84.7% 84.7% 84.7% 85.1% 85.2% 85.2% 85.2%
Unfair Import Value Share: 9.7% 9.7% 9.7% 9.7% 9.2% 9.2% 9.2% 9.2%
Pair Import Value Share: 5.68 5.6% 5.6% S.68 5.7% 5.7% S.7% 5.7%
Capacity Utilization: 70.7% 70.8% 70.6% 70.6% 71.1% 71.2% 70.9% 71.0%
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Table F-2

The effects of subsidized Turkish imports

COMPAS version 1.4 (SUBSIDY) -- EFFECTS OF UNFAIR SUBSIDIZATIOR OF IMPORTS (6/1/93)
by Joseph Francois and Keith Hall, Office of Economics, USITC

17-Jul-96
INPUTS TURKEY
VALUES (ALL IN PERCENTAGES)
SUBSIDY MARGIN: 9.7
DOMESTIC VALUE SHARE: 84.4
UNFAIR IMPORT VALUE SHARE: 0.9
AVERAGE U.S. TARIFF RATE: 0
TRANSPORTATION RATIO: 12.6
CAPACITY UTILIZATION: 70.5
U.S. SHARE OF UNFAIR PRODUCTION: 20.1
ELASTICITIES (ABSOLUTE VALUES) FROM:
SUBSTITUTION - DOM/UNFAIR: - 2
SUBSTITUTION - DOM/FAIR: 2
SUBSTITUTION - UNFAIR/FAIR: 2
AGGREGATE DEMAND: 0.75
DOMESTIC SUPPLY (INF=infinity): 5.
Unfair Supply (INFP=infinity): inf
FAIR SUPPLY (INF=infinity): 10
|Son-U.S. Unfair Elasticity of Dema 0.75
[ESTIMATED IMPACT ON U.S. MARKET
(as percent of "fair* values) PROM: TO:
Domestic Price: -0.0% -0.0%
Domestic Output: -0.0% -0.2%
Domestic Revenue: -0.0% -0.2%
Unfair Import Price: -7.9% -7.9%
Unfair Import Output: 17.9% 38.7%
Unfair Import Revenue: 8.6% 27.7%
Fair Import Price: -0.0% -0.0%
Fair Import oOutput: -0.0% -0.3%
Pair Import Revenue: -0.0% ~0.3%
"BUT-FOR” ESTIMATIONS FROM: TO:
Domestic Value Share: 84.5% 84.6%
Unfair Import Value Share: 0.8% 0.7%
Fair Import Value Share: 14.7% 14.7%
Capacity Utilization: 70.5% 70.6%
| INPUTS Case 3 Case 5
ELASTICITIES OF SUBSTITUTION
Domestic and Unfair Import: 2 4
Domestic and Fair Import: 2 4
Unfair Import and Fair Import: 2 4
Domestic Supply Elasticity: 5 5
Unfair Import Supply Elasticity: ing ingt
Fair Import Supply Elasticity: 10 10
Non-U.S. Unfair Elasticity of Dema -1.3 -0.8
Aqqx:eqate U.S. Elasticity of Deman -1.5 -0.8
SCENARIOS
ESTIMATED IMPACT ON U.S. MARKET 0 0 Q
(as percentage of "fair”® valuep) Case 1 Case 2 Case 4
Domestic Price: -0.0% -0.0¥% -0.0%
Domestic Output: -0.1% -0.1% -0.0%
Domestic Revenue: -0.1% -0.1% -0.0%
Unfair Import Price: -7.9% -7.9% -7.9%
Unfair Import Output: 17.8% 17.9% 17.9%
Unfair Import Revenue: 8.5% 8.5% 8.6%
Fair Import Price: -0.0% 0.0% 0.0%
Fair Import Output: -0.1% -0..% ~-0.0%
Fair Import Revenue: -0.1% -0.1% -0.0%
"BUT-FOR"™ ESTIMATIONS Case 1 Case 2 Case 4
Domestic Value Share: 84.5% 84.5% 84.5%
Unfair Import Value Share: 0.8% 0.8% 0.8%
Fair Import Value Share: 14. 7% 14.7% 14.7%
Capacity Utilization: 70.6% 70.6% 70.5%
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Table F-3
The effects of LTFV pricing of Italian imports

COMPAS ver. 1.4 (DUMPING) -- THE EFFECTS OF LTFV PRICING OF IMPORTS (6/1/93)
by Joseph Francois and Keith Hall, Office of Economics, USITC

INPUTS (in percentages) 07/17 @NTRY ITALY From: To:
‘ Margin: 11.21|Substitution Elast.

Domestic Share: 84.4 Domsetic/Unfair: 2 4

Unfair Import Share: 10 Domestic/Fair: 2 4

Ave. U.S. Tariff Rate: 0 Unfair/Fair: 2 4

Transportation Ratio: 13.8J]Aggregate Demand Elast: 0.75 1.5

Domestic Content: 0 || Domestic Supply Elast: 5 10

Dom. Capacity Util: 70.5 Fair Supply Elast: 10 inf

Estimated Impact of Dumping on U.S. Market (as percent of "fair" values)

SCENARIOS #1 #2 #3 #4 #5 #6 #7 #8
Domestic Price: =-0.2% -0.1% -0.1% -0.0% -0.5% -0.3% -0.3% -0.2
Domestic Output: -1.0% -1.1% -0.4% -0.4% -2.5% -2.7% -1.7% -2.0
Domestic Revenue: -1.2% -1.2% -0.4% -0.4% -2.9% -2.9% -2.1% -2.1

"BUT-FOR" ESTIMATIONS
Domestic Share: 85.1% 85.2% 85.2% 85.2% 86.4% 86.4% 86.4% 86.5
Unfair Import Share: 9.2% 9.2% 9.2% 9.2% 7.8% 7.8% 7.8% 7.8
Fair Share: 5.7% 5.7% 5.7% 5.7% 5.8% 5.8% 5.8% 5.8
Capacity Utilization: 71.2% 71.3% 70.8% 70.8% 72.3% 72.4% 71.7% 71.9

Estimated Impact of Dumping on Imports (as a percentage of "fair" values)
Unfair Import Price: -9.0% -9.0% -9.0% -9.0% -9.0% -9.0% -9.0% -9.0

Unfair Import Output: 19.0% 19.1% 20.1% 20.1% 39.2% 40.2% 41.2% 41.6
Unfair Import Revenue: 8.3% 8.4% 9.3% 9.3% 26.8% 27.6% 28.5% 28.9
Fair Import Price: -0.1% 0.0% -0.0% 0.0% -0.3% 0.0% -0.2% 0.0
Fair Import Output: -1.2% -1.3% -0.4% -0.5% -3.1% -3.7% -2.2% -2.7

Fair Import Revenue: -1.3% -1.3% -0.5% -0.5% -3.5% -3.7% -2.4% -2.7
INPUTS
SCENARIOS #1 #2 #3 #4 #5 #6 #7 #8
[ELASTICITIES OF SUBSTITUTION
Dom/Unfair Imports: 2 2 2 2 4 4 4 4
Dom/Fair Imports: 2 2 2 2 4 4 4 4
Unfair/Fair Imports: 2 2 2 2 4 4 4 4
Domestic Supply Elast: 5 10 5 10 5 10 5 10
Fair Import Supply Elast: 10 inf 10 inf 10 inf 10 inf
Aggregate Demand Elast:-0.75 -0.75 -1.50 -1.50 -0.75 -0.75 -1.50 -1.50]
CALCULATED FROM INPUTS
Domestic Demand Elast: -0.9 -0.9 -1.6 -1.6 -1.3 -1.3 -1.9 -1.9
Unfair Demand Elast: -1.9 -1.9 -2.0 -2.0 -3.7 -3.7 -3.8 -3.8
Fair Demand Elast: -1.9 -1.9 -2.0 -2.0 -3.8 -3.8 -3.9 -3.9
Cross Price Elasticities
Dom/Unfair Import: 0.1 0.1 0.1 0.1 0.3 0.3 0.3 0.3
Dom/Fair Import: 0.1 0.1 0.0 0.0 0.2 0.2 0.1 0.1
Fair /Unfair Import: 0.1 0.1 0.1 0.1 0.3 0.3 0.3 0.3
Fair Import/Dom: 1.1 1.1 0.4 0.4 2.7 2.7 2.1 2.1
Unfair Import/Dom: 1.1 1.1 0.4 0.4 2.7 2.7 2.1 2.1
Unfair/Fair Import: 0.1 0.1 0.0 0.0 0.2 0.2 0.1 0.1
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Table F4
The effects of LTFV pricing of Turkish imports

COMPAS ver. 1.4 (DUMPING) --

THE EFFECTS OF LTFV PRICING OF IMPORTS (6/1/93)
by Joseph Francois and Keith Hall, Office of Economics, USITC

INPUTS (in percentages) 07/17 CNTRY TURKEY From: To:
Margin: 56.87||Substitution Elast.
Domestic Share: 84.4 Domsetic/Unfair: 2 4
Unfair Import Share: 0.9 Domestic/Fair: 2 4
Ave. U.S. Tariff Rate: 0 Unfair/Fair: 2 4
Transportation Ratio: 12.6||Aggregate Demand Elast: 0.75 1.5
Domestic Content: 0 || Domestic Supply Elast: 5 10
Dom. Capacity Util: 70.5 Fair Supply Elast: 10 inf
Estimated Impact of Dumping on U.S. Market (as percent of "fair" values) But-for
SCENARIOS #1 #2 #3 #4 #5 #6 Imports:
Domestic Price: -0.1% -0.0% -0.0% -0.0% -0.1% -0.1 -0.2
Domestic Output: -0.4% -0.4% -0.1% -0.2% -0.7% -0.8 -0.8
Domestic kevenue: -0.5% -0.5% -0.2% -0.2% -0.8% -0.8 -0.9
"BUT-FOR" ESTIMATIONS
Domestic Share: 84.7% 84.7% 84.7% 84.7% 84.9% 84.9 85.2
Unfair Import Share: 0.6% 0.6% 0.6% 0.6% 0.3% 0.3 --
Fair Share: 14.7% 14.7% 14.7% 14.7% 14.8% 14.8 14.8
Capacity Utilization: 70.8% 70.8% 70.6% 70.6% 71.0% 71.0 71.0

Estimated Imgact of Dumging on Imgorts (as a gercentage of "fair" values)
-33.6% -33.6f

Unfair Import Price: -33.6% -33.6% -33.6% -33.6% --
Unfair Import Output: 125.3% 125.4% 126.1% 126.1% 406.8% 407.6fF --
Unfair Import Revenue: 49.7% 49.7% 50.2% 50.2% 236.7% 237.3F --
Fair Import Price: -0.0% 0.0% -0.0% 0.0% -0.1% 0.0 -0.1
Fair Import Output: -0.5% -0.5% -0.2% -0.2% -0.9% -1.1 -0.8
Fair Import Revenue: -0.5% -0.5% -0.2% -0.2% -1.0% -1.1 -0.9
INPUTS But-for
SCENARIOS #1 #2 #3 #4 #7 #8 Imports:
IELASTICITIES OF SUBSTITUTION
Dom/Unfair Imports: 2 2 2 2 4 4 --
Dom/Fair Imports: 2 2 2 2 4 4 --
Unfair/Fair Imports: 2 2 2 2 4 4 --
Domestic Supply Elast: 5 10 5 10 5 10 5
Fair Import Supply Elast: 10 inf 10 inf 10 inf 10
Aggregate Demand Elast:-0.75 -0.75 -1.50 -1.50 -1.50 -1.50 - -
CALCULATED FROM TWPUTS
Domestic Demand Elast: -0.9 -0.9 -1.6 -1.6 -1.9 -1.9
Unfair Demand Elast: -2.0 -2.0 -2.0 -2.0 -4.0 -4.0
Fair Demand Elast: -1.8 -1.8 -1.9 -1.9 -3.6 -3.6
ICross Price Elasticities
Dom/Unfair Import: 0.0 0.0 0.0 0.0 0.0 0.0
Dom/Fair Import: 0.2 0.2 0.1 0.1 0.4 0.4
Fair /Unfair Import: 0.0 0.0 0.0 0.0 0.0 0.0
Fair Import/Dom: 1.1 1.1 0.4 0.4 2.1 2.1
Unfair Import/Dom: 1.1 1.1 0.4 0.4 2.1 2.1
Unfair/Fair Import: 0.2 0.2 0.1 0.1 0.4 0.4
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U.S. SHIPMENTS BY PRODUCT TYPES
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Table G-1
Dry pasta: U.S. shipments' by product types and by sources, 1993-95

(Quantity in 1,000 pounds)

Dry non-egg pasta--
U.S.-produced 2,176,792 2,248,515 2,317,559
Imported from ltaly 153,302 205,739 232,174
Imported from Turkey 45,288 62,235 57,986
Subtotal 2,375,382 2,516,489 2,607,719
Dry egg pasta--
U.S.-produced 281,017 293,252 274,435
Imported from ltaly? 1,224 1,762 1,766
Imported from Turkey? 1,357 5,571 6,550
Subtotal 283,598 300,585 282,751
Dry organic pasta--
U.S.-produced?® ok i i
Imported from ltaly e e e
Imported from Turkey b e oax
Subtotal i e b
Dry unenriched pasta--
U.S.-produced ek bl ' ek
Imported from Italy b b hx
Imported from Turkey b e e
Subtotal b b b

' Dry organic pasta and dry unenriched pasta may be either dry non-egg pasta or dry egg pasta; therefore,
shipments of these products are included in the data presented for dry non-egg pasta and dry egg pasta.

2 May also contain some imports of dry pasta in packages greater than 5 pounds.

8 Data for ***.
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APPENDIX H

ADDITIONAL DATA OF U.S. IMPORTERS
OF PASTA FROM ITALY, BY COMPANY
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Table H-1
Dry non-egg pasta in packages of 5 pounds or less: Quantity, value, and unit value of imports from Italy, by
company, 1993-95
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PROMOTIONAL TOOLS USED
IN THE DRY PASTA MARKET
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Producers and importers of dry pasta were requested to list and describe the promotional
programs used by their firm to sell dry pasta during the period 1993-95. The following are the most
commonly listed promotional activities reported by producers and importers (in questionnaire respones),
a brief explanation of the specific promotional tool, and the range of the dollars spent by firms." The
amounts spent were only reported by a few firms and are presented to indicate the importance of these
promotional tools in the marketplace; due to the limited number of responses, comparisons between
dollars spent by U.S. producers and by U.S. importers should not be made.

Advertising allowances.--Trade allowances offered to retail customers for advertising of
product in the store’s local advertisement or for special in-store display activity. These vary by each
account and are commonly paid to the customer as either an off-invoice allowance, a billback, or a lump
sum payment.

U.S. producers: Range: ***
U.S. importers: Range: ***

Free goods.--Free product given to retail customer, often in lieu of paying money for slotting
fees or for new store grand openings.

U.S. producers: Range: ***
U.S. importers: Range: ***

Cash/credit terms.--A percent discount off the gross invoice amount for payment on or before a
specified date or period of time.

U.S. producers: Range: ***
U.S. importers: Range: ***

Billback allowance.--A method of paying a case allowance to a retailer for a set promotional
activity, displays, and/or to obtain a key promotional price. Billback allowances are paid after the
retailer submits acceptable proof of performance.

U.S. producers: Range: ***
U.S. importers: Range: ***

New or remodeled store allowance.--An allowance that is applicable to a single store location
only, provided that the store is new (e.g., Grand Opening) or significantly remodeled. (One importer
reported that some chains will automatically bill the supplier when they open a new store or acquire new
chains. According to this company, the supplier has no choice but to pay these bills).

U.S. producers: Range: ***
U.S. importers: Range: ***

! In some cases, only one firm provided an estimate; therefore, only a single number appears for the range.
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Certain Pasta From Italy and Turkey

Retailer coupons.--Coupons issued by the retailer, usually in lieu of running a “feature ad.” The
supplier is responsible for the coupons, which are redeemed by the consumer but only when the product
is purchased from the specific retailer. The chain (i.e., retailer) then generates a bill based on a pre-
agreed upon amount per unit multiplied by the number of units purchased during the sale week.

U.S. producers: Range: ***
U.S. importers: Range: ***

Manufacturer coupons.--Coupons distributed by the manufacturer that can be used in any store.

U.S. producers: Range: ***
U.S. importers: Range: ***

Slotting fees.--Fees paid to obtain warehouse and retail shelf placement for a new stocking item.

U.S. producers: Range: ***
U.S. importers: Range: ***

Off-invoice allowance.--An allowance that is reflected in the original invoice, offered to direct
buying customers to be reflected at retail to obtain a reduced shelf price, or as part of another agreed
upon merchandising performance program.

U.S. producers: Range: ***
U.S. importers: Range: ***

In-store demonstrations.--With some retailers, suppliers agree to provide coupons and product
to be demonstrated/sampled in the retail store.

U.S. producers: Range: ***
U.S. importers: Range: ***

Trade incentive.--An allowance offered based on achieved pre-set annual performance goals,
e.g., volume, distribution.

U.S. producers: Range: ***
U.S. importers: Range: ***

Other promotional tools.--These include, but are not limited to, free freight, scan allowances,
count-recount allowance, deductions for meeting performance levels, shelf stocking, etc.
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APPENDIX J

PURCHASER PRICE DATA
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Table J-1

Dry non-egg pasta: Average purchases prices for product 2 purchased from domestic and import
sources, as reported by ***, by quarters, Jan 1993-Dec. 1995

Table J-2

Dry non-egg pasta: Average purchase prices for product 3 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995

Table J-3

Dry non-egg pasta: Average purchase prices for product 1 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995

Table J-4

Dry non-egg pasta: Average purchase prices for product 2 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995
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Table J-5

Dry non-egg pasta: Average purchase prices for product 3 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995

Table J-6

Dry non-egg pasta: Average purchase prices for product 1 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995

Table J-7

Dry non-egg pasta: Average purchase prices for product 1 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995

Table J-8

Dry non-egg pasta: Average purchase prices for product 2 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995
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Appendix J

Table J-9
Dry non-egg pasta: Average purchase prices for product 3 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995

Table J-10

Dry non-egg pasta: Average purchase prices for product 1 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995

Table J-11

Dry non-egg pasta: Average purchase prices for product 2 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995

Table J-12
Dry non-egg pasta: Average purchase prices for product 3 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995
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Table J-13

Dry non-egg pasta: Average purchase prices for product 1 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995

Table J-14

Dry non-egg pasta: Average purchase prices for product 1 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995

Table J-15

Dry non-egg pasta: Average purchase prices for product 2 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995

Table J-16

Dry non-egg pasta: Average purchase prices for product 3 purchased from domestic and import sources,
as reported by ***, by quarters, Jan. 1993-Dec. 1995
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APPENDIX K

INCOME-AND LOSS DATA FOR DRY PASTA
COMMERCIAL (TRADE) SALES ONLY
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Appendix K

Table K-1

Income-and-loss experience of U.S. producers on their operations producing dry pasta, commercial
(trade) sales only, fiscal years 1993-95

Table K-2

Income-and-loss experience (on a per-pound basis) of U.S. producers on their operations producing dry
pasta, commercial (trade) sales only, fiscal years 1993-95

Table K-3

Income-and-loss experience of U.S. producers on their operations producing dry pasta, commercial
(trade) sales only, by firms, fiscal years 1993-95

Table K-4
Variance analysis for dry pasta, commercial (trade) sales only, fiscal years 1993-95
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APPENDIX L

INCOME-AND-LOSS DATA FOR DRY NON-EGG PASTA,
DRY PASTA IN PACKAGES OF 5 POUNDS OR LESS,
DRY NON-EGG PASTA IN PACKAGES OF 5 POUNDS OR LESS,
AND DRY ORGANIC AND UNENRICHED PASTA
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Appendix L

Table L-1

Income-and-loss experience of U.S. producers on their operations producing dry non-egg pasta,
fiscal years 1993-95

Table L-2
Income-and-loss experience of U.S. producers on their operations producing dry non-egg pasta,
commercial (trade) sales only, fiscal years 1993-95

Table L-3

Income-and-loss experience (on a per-pound basis) of U.S. producers on their operations producing
dry non-egg pasta, fiscal years 1993-95

Table L-4

Income-and-loss experience (on a per-pound basis) of U.S. producers on their operations producing
dry non-egg pasta, commercial (trade) sales only, fiscal years 1993-95
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Table L-5
Income-and-loss experience of U.S. producers on their operations producing dry non-egg pasta,
by firms, fiscal years 1993-95

Table L-6
Income-and-loss experience of U.S. producers on their operations producing dry non-egg pasta,
by firms, commercial (trade) sales only, fiscal years 1993-95

Table L-7
Variance analysis for all dry non-egg pasta, fiscal years 1993-95

Table L-8
Variance analysis for dry non-egg pasta, commercial (trade) sales only, fiscal years 1993-95

Page L-4 U.S. International Trade Commission



Appendix L

Table L-9

Income-and-loss experience of U.S. producers on their operations producing dry pasta in packages
of 5 pounds or less, fiscal years 1993-95

Table L-10

Income-and-loss experience of U.S. producers on their operations producing dry non-egg pasta in
packages of 5 pounds or less, fiscal years 1993-95

Table L-11

Income-and-loss experience of U.S. producers on their operations producing dry organic and
unenriched pasta, fiscal years 1993-95
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APPENDIX M

EFFECTS OF IMPORTS ON PRODUCERS’ EXISTING
DEVELOPMENT AND PRODUCTION EFFORTS, GROWTH,
INVESTMENT, AND ABILITY TO RAISE CAPITAL
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Appendix M

Response of U.S. producers to the following questions:

1. Since January 1, 1993, has your firm experienced any actual negative effects on its return on
investment or its growth, investment, ability to raise capital, existing development and production
efforts (including efforts to develop a derivative or more advanced version of dry pasta), or the scale
of capital investments as a result of imports of dry non-egg pasta in packages of five pounds or less

from Italy or Turkey?
* * * * * * *
2. Does your firm anticipate any negative impact of imports of dry non-egg pasta in packages of 5

pounds or less from Italy or Turkey?
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